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1999 Lifestyle Data
Lifestyle ProfIles with the Highest Market Index

Percent MicroVision
LEiSURE & RECREATION Penetrati(m Index Rank
,. Shopped at Neiman MarOJ.sJSCilks Fttth Ave, in ttle past 4 weeks • 6.0 .

267 5
2. Eat 3t quiCk service coffee house restaurants 2.' 213 7
3. Eat at casual .Asian restaurants 8.9 206 7
<. Eat at Quick: service deli restaurants 7.9 204 5
5. E3t at fine dining restelu1'iiInts · 10.0 204 9
6. Ale at Chili's in the last 4 'Neeks 1.8 200 3
7. Eat at Quick service spedalty bagel ou:tets 1.8 200 7
8. ':al at casual Mexican restaur.mts . 11.3 199 <
9. ::¥erdse 2 times per week. at 01 fit'les.s dub

•

'6.7 i 199 3
10 Eat at C3sualltalian restaurants 9.t '94 •
11. Eat at midscale Italian restaurants 5.2 i 193 4
12. Ate at T.G.I. Fridays in tl'1e last 4. weeks 1.1 , 19' . 6
13. Shopped at The Umite<l in the past 4. 'Neeks 5A '87 8
1":', Shopped at Noros'J'Om in the past 4 weeks · 6.9 18-1 9
15. ShOPped at The Gap in :tie last 4 ~Ics 11.7 I '83 : 9
15. Eat at casual bar & grill ~tilurant 14.6 I 183 , 7
17. ShO!=ped at Lord & Taylor in trle pas:.:. weeks : 4.8 i '82 j 9
18. Ate at 8oston Marital in the last 4 we'!ks i 3.3 I 180 , 7
19. Ate at OuttJack Steakhoose in :tie lasl4 weeks i 1.• I 176 i 9
20. Attended movies 2·3 times per montrl 12.3 174 : <

Percent MicroVision

COMMUNICATIONS & TECHNOLOGY Penetration Index Rank.
I

,,. $'Nitc"led onlineAntemel service provider at least once last year i 6.1 172 I 10
2. Have voice mail with 'Nirele.ss. phone 7.2 I '65

, 9
3. ?C primarily used for em;il 8.2 I 164 7
4. H,ave call wailing with 'Nireless phone ; 12.9 I 160

"
3

5. ?C primarily used for busint!'SS 'NCll'X i 12.5 I 158 ,. '3
6. Have voice mail for regular wire phone ; '6.5 ! 157

,
6,

7. Spend less than 10 hoursl'Neei( telecommuting 7.4 I 155 I '2
8. F'rimary reason tor pager company Soe1Vices ~ ~u.siness use , I 15.4 I '54 i 7
9. PC primarily used for other purposes- 5.• ! '50 , 6

10. S'Hild1ed long distance company due to compettlofs promotion I 13.9 I '48 i 5

Percent MicroVision

FINANCIAL SERVICES Penetration Index Rank

,. Have renler insurance ! 31.6 i 329 I ,,
2. Use discount ~rokerage services 16.1 I 2,4 , 8

3. Made saving.sftnvestments totaling over $20.000 Jasl year
, 11.5 I '64 8

•• Use credit card(s) more itlan 10 times per mont.'"l 3<.6 184
, 9,

5. Cnanged raidence or relocated last year 22.9 ! 184 2
6. Hold an American 2xpress Green. Gold. or PI.anum ~lr card , 18.0 , 169 , 10
7. Have invested in three 0( more mutual fund families 13.3 168 '0
B. USoi! on·line service ror researCh and to obtain l'inaneial info 31.3 167 7
9. Have accidental death & dismemb<!:r;nent tnSul'3nce 14.3 , 166 3

10. Have a mutual fund wi:.."'. no load f~ 32.3 ; 163 6
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1999 Lifestyle Data
,r-f .~

Percent MicroVision
MEDIA PREFERENCES Penetration Index Rank, ,. Read Women's r=ashion Magazines 12.1 200 , 5

2. Rnd Vogue Magazine 8.' ,,\97 5
3. Listen to jaz:t format 11.B ; 197 5
4. Read George Magazine i B.B ,94 7
5. P.ead Worth Magazine 5.3 ,9' 9
6. Usten to NPR {National Public: Radio) 7.2 ,B7 11
7. Read Cosmcpolit2n t>Aaga:ine 14.2 166 i 5
B. Usten to modem r'OC:$(. B.7 165 I 5
9. Read Rolling Stone ~9a:zjne

, 7.4- 183 : 9
10. Re.ad Ainine Ma,goWnes ; 7.9 I . 'B2 I 9

". Read Glamour ~gazine , 10.3 , ,Bl i 6
12. Read Travel Magazines ; 12.7 ! 17. , 6
'3. R.Iad PC Magazine 5.4 I 166 11
14. Rud EpiCJrean Magazines , B.8 I 165 ; B
15. U$ten to dassic::al raclio format , 5.1

,
163 ; ",

16. u,ten to album orientedJp~ rock fermat 15.4 i 163 4

17. !=lad Newsweek Ma~ne I 17.0
,

'59 ; 9,
lB. Read US News & World Report , 8.9 , 155 '0
19. Read CompU'ter Ma\;azine.s I -13.3 ,

154 , '0
20. Read PC Wo'd I 4.5 I 153 9

Percent MicroVisionI
HOME FURNISHINGS & IMPROVEMENTS Penetration Index Rank

,. Home has :ill ftreplac::e witn no glass dClCf'S , 19.7 ! lSO i "2. awn a espressolcappuc:ono maiC.er .. , 8.0 i 137 13

3. oYrm a vash compaC".or 5.5 , 134 ! 11
4. Home has a dishwasher , 70.7 i 126 ; 14

5. Home has a ,"-Ier puti11erfftlter ; 19.7 ! 123
, 15I

6. 0Nn a electric steam c:::JOker i 10.8 ! 122 , 13

7. Own a gart:age dispcser
, 29.1 , 120 i 16, ,

8. Home has a water pUrifier attached :c a faucet I 9.3 I 120 i 12

9. Home has a timers forindocY lights I 2M I 118 , 14

10. Own a eleOic coffee grinders : 17.0 i 117 , 16

Percent MicroVision

POWER UTILITIES Penetration Index Rank

,. Don't Know type of W'Gter heater
: 29.5 I 2B1 i 7,

2- Don't know heater~ : 15.6
, 221 : 6,

3. Eled1ic bill averages less tl"lan S40 i 35.3 i 183 ! 7

4. Gas b'1I averages S2S or less I 26.2
, 174 I 7

5. Have a natur3\ gas ftreplace with no glaSS doers 6.1 ! 174 ; 10
!

6. Water heater is ~rt of a fumace or ::.oiler 9.2 ; 17'
, 8

7. Last COntacted elec:ric company to dlange or add a service 11.0 , 171 5
B. ?nme heatir.g system fuel is elec:Ticty 37.5 160 7
9. Would li'Ke to read 0'Nn meter ooline O'Jer PC t8.1 139 5

10. 00 not u,e e!eetJic seMees 4.2 135 -17

c
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13 Successful Singles

Segment Concentration by Designated Market Area (DMA)

f'Melntioom.leI
C=:J I (1loae)
c::::::J It. It
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~ 2tOt.33t
_ uc .........

..' .

These are renter-occupied, non-family households, usually containing one person and sometimes two,
located in urban areas. They have very high income and education levels, and white collar occupations.

Adults in· this segment are typically between the ages of 25 and 64, and this segment ranks first in people
between the ages of 35 and 44 years. They are over three times as likely to be non-family households and
they are the second least likely to have children. Tney are over twice as likely to have one person in t.~e

household and they bave the second smallest average household size. This segment has a median household
income 66% above average, and ranks ftrst in per capita income (over 3.2 times the national average). These
households are found in the highest concentrations around New York, Washington D.C. and Chicago. Over
32% have a bachelor's degree and another 31% have a graduate degree (ranking them first in both
categories). They rank second in the executive and managerial, and fust in the professional specialty
occupations. They are over rv..rice as likely to live in n:nter·occupied housing, and they rank fIrst in living in
structures with 50 or more units. Over 50% take public transportation to work and another 21 % walk
(ranking them second and fourth, respectively). They are the least likely segment to work in blue-collar
occupations, car pool to work, and live in mobile homes.

Tnis segment ranks ftrst for earing at quick service or fine dinjn~ restaurants. Thev also are more likely to
" -use such financial services as a discount broker, owning as American Express cud and primarily bank by

ATM.
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Demographic Data

AGE (1999)

INCOME (1999)

MEAN INDEX RANK

0 to 4 Years 2.88 41 49
5 to 9 Years 3.50 48 48

10 to 14 Years 2.91 41 48
15 to 17 Years 1.15 28 49
18 to 20 Years 1.31 31 50
21 Years 0."4 34 50
22 to 24 Years 3.00 .79 " 49-
25 to 29 Years 9.10 129 4
30 to :>4 Years 10.55 148 3
35 to 39 Years 11.83 149 1
40 to 44 Years 11..23 141 1
45 to 49 Years 9.46 133 3
50 to 54 Years 7.82 129 2
55 to 59 Years 5.83 122 5
60 to 64 Years 4.51 113 1.0
65 to 69 Years 3.80 104 18
70 to 74 Years 3.37 100 23
75 to 84 Years 5.07 110 18

85 or More Years 2.24 130 13,
Average Age 42.70 117 6
Median Age 41.85 116 6

MEAN INDEX RANK

S o to 15,000 9.82 57 38

S 15,000 to 25.000 6.98 51 44

S 25.000 to 35,000 7.64 61 44

S 35.000 to 50.000 12.28 76 40

5 50,000 to 75.000 18.38 95 22

S 75,000 to 100,000 12.76 132 12

5100,000 to 150,000 11.68 178 10

5150.000 or More 20.47 448 3

Average Income 5 107.582 191 3

Median Income 5 68.071 166 8

13· Successful Singles Segment
Sustaining Singles Group
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URBANIZATION (1999)

Demographic Data

MEAN INDEX RANK
.Urban
Suburban
Rural

99.28
0.72
0.00

301
2
o

.,
50
50

RACE I ETHNICITY MEAN INDEX RANK

White 85.73 .107 28
Black 6.36 53 26
Native r\merlcan 0.20 26 49
Asian 5.27 190 10
Pacific Is!ander 0.05 35 40
Other 2.39 60 25
Hispanic 7.60 87 17

EDUCATION MEAN INDEX RANK

Some High School 7.63 32 46
High School Graduate .1117 37 50
Some College Attendance 14.20 76 44
;.\ssociate Degree 3.95 64 4-.0

Bachelors Degree 3243 247 1
Post Graduate Degree 3042 421 1

OCCUPATIONS

Total White Collar
Total Blue Collar

MEAN

88.74
11.25

INDEX

153
27

RANK

1

50

WORKERS MEAN INDEX RANK

No Workers 8.35 - 64 41

1 Worker 26.61 95 38

2 Workers 59.31 130 1

. 3 or More Workers 5.73 43 49

1999

FOR PUBLIC INSPECTION

13· Successful Singles Segment
Sustaining Singles Group

99

FCC4A000000270



OWNER I RENTER

PROPERTY VALUE
(1999)

Demographic Data

MEAN INDEX RANK
Owner Occupied 26.98 42 44
Renter Occupied 73.03 204 7
Median Ren! Paid 5 631 169 4

MEAN INDEX RANK

5 0 to 50.000 0.72 5 46
5 50.000 to 100.000 1.71 5 49
5100.000 to 150.000 3,48 16 50
5150.000 to 200.000 5.22 45 42
5200.000 to 300.000 17.64 166 12
5300,000 to 400.000 15.75 387 3
5400,000 to 500.000 12.74 666 1
S500,000 or More 42.75 1591 1
Median Property Value S 443.040 418 . 1

c
PERSONS IN UNIT

1 Person
2 Persons
3 to 4 Persons
5 to 6 Persons
7 or More Persons
Average Household Size

MEAN

57.36
2986
11.21

1.36
0.20
1.63

iNDEX

234
93
35
15
11
62

RANK

3
33
48
50
50
49

UNITS IN STRUCTURE

. 1 Unit (Atlached)
1 Unit (Detached)
2 Units
3 to 9 Units

10 to 49 Units
50 or More Units
Mobile Home
Othe.... Type of Unit

13 - Successful Singles Segment
Sustaining Singles Group .
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MEAN INDEX RANK

1.80 34 45

1.08 2 50

1.92 40 44

11.00 114 19

26.51 309 7
56.38 1312 1

0.01 0 50
1.29 118 20

1999 -
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1999 Lifestyle Data
Lifestyle ProfIles with the Highest Market index

Percent MicroVision
. LEISURE & RECREATION Penetration Index Rank

,. Eat ar Quick service coffee house res~ur.InLs 6.7
,

596 1
2. Eat at family style coffee snops 19.6 579 1
3. Eat at tine dining restaurants 22.0 449 1-. :.It at quick service bakery/tlagel shops 18.2 , 3a9 1
S. c.:!t at midscale Italian restaurants 9.8 JOB 1
6. ~at at c;ulek service deli restaurcnt5 , 12.7 330 2
7 ShopPed at Lord &. Tay10r in the past 4 ~ks 7.a 299 2
8. Eat at Asian restaurants 11.8 289 2
9. Eat at Quick service specialty ba~~ outlets 2.6 288 4

10. Last domestic traveVtrip was for business 6.6 ! 283 i 1
11. =at at casual Asian restauran13 I 12.0' I 279 3
12. ShQ90ed at The ~p in tl"!e las. 4 ''''''*!k.S 17.3 I 272 3
':3. Usee a Laundromat in last 6 montt'.s 24.2 i 266 , 1
1"::'. I raveled to foreign country fer 15 or mere ni<;;ht:s in last 3 years 12.1 i 259 , 3
15. P'..m::r:ase<:j a men's business suit trlis ;::zst year , 17.9 i 259 3
i6. DranK imoorted wine in tt'le las: 6 montl".s

,
18.1 , 251 , 2

17. Shopped at Macy'S in tne fast 4. v.oeeks 20.2 I 247 •
18. ~ercise 2 times per 'Week at a fi:;,es.s club 20.7 i 247 i 1
'19. Own a passport 46.3 i 240 , 3
20. Dr-ink Heinekin beer in the last 6 montns , 11.2 i 232 ; 2

Percent MicroVision

COMMUNICATIONS & TECHNOLOGY Penetration Index Rank

.1. Have voice mail with wi~less phcoe
,

9.8 I 221 ! ,
I

2. PC primalily used for business 'NOI"X '7.0 i 215 5
3. USe internet/online services 1·5li~k 19.3 203 7

'. Method of collect calling :5 ttl/"Ol..ili!'l operator , 6.9 , 195 ! 2,
5. Spend less than 10 hOUl"S!'Neek ~Jec:>mr.1uting 9.0 i '90

,
8,

8. PC primarity used for banking/tll.:cget:ns;:::nes , 7.7 i 188 , 7

7. Average monttlly ex;>enses for online-internet is <: $15 I B.3 I lB7 B

B. Reason for !'Ia"';n; primary wireless ~hor'le 1$ busine.s..s B.O I lIT 6
9. PC primarily used for sumng intel"net or 'Io'rQ'1d wide 'Web , 6.0 I 176 , •,

10. Average moothly expenses for onlinefintemet is SZZ+ i '2.0 I 171' , 3

Percent MicroVision

FINANCIAL SERVICES Penetration Index Rank

1. Hold an American Express Green. Gold. or Platinum c-edit card i 38.1 I 340 ! 2
2. Made savin;slin....es1J'T1ents tot3lin.g OVef S20,OOO last year i '9,2 ; )1)7 I 4

3. l-I.av~ a money mar1<et deposit ac::;ount I 22.0
,

278 i 2,
4. Have lotal investable assets >$200)(

, '9.2 ! 276 I 5

5. Use discount brokel'3ge services
,

18.0 , 239 , 7,
6. Have renter insut'dnce ! 21.3 I 222 5
7 Own stock funds , 37.0 ; 219 4
8. Have a money market deposit ac:::.:::Jl...::it 32,3 , 212 , 4

9. Use c-edil cordis) more &lan 10 limes ;:-er mcn!tl 39.3 ! 209 6
10. 3ank primarily ~y ATM 63.0 198 2
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1999 Lifestyle Data
~.f ..

Percent MicroVision
MEDIA PREFERENCES Penetration Index Rank
,. Read George Magazine 41.0 i 900 , ,
2. Usten to dassical radio format 16.8 S44 ; 1
3. Read Women's Fashion Magazines 20.0 I 331 ,
4. Read Vogue Magazine . 13.7 I 320 1
5. Read Worth Magazine , 8.3 i 300 4
6. Usten to NPR (National Pvblic Radio) , 11.5 I 300 : 3
7. Li.sten to all news r<adio lonna I

,
21.5 I 298 , 2

8. Read ROlling Stone Magazine : 11.2 ; 278 2
9. Usten 10 jazz format I '5.1· ! 254 I 2

10. Re;d Smil:t1sonian Ma~azine '0.2 i 233 3
11. Read Travd Ma;azines , 15.6 i 227 i 3
'2. Read This Old House MsgUine 10.2 i 223 3
'3. Read Epicurean Magazfnes : 11.5 I 21. 4,.. Read Golf For Women MaQ:3Zine ! 11.7 ! 199

,
3

, 5. Read Airline Maga:; .nes , 8.5 i 197 I 7
'6. Read Entertainment Weekty i B.l ! 195 I 6
17. Read Newsweek Ma~ne : 20.5 I 192 ! 3
'B. Read Cosmopolitan Magazine 14.4 I lB9 I •
19. Read Glamour Magazir.e j" 10.7 i 188 I 5
20. Usten to modem rod<. , B.B I 188 I •

.

Percent MicroVision

HOME FURNISHINGS & IMPROVEMENTS Penetration Index Rank

,. Home has a refrigerator (not frost tree) ! 33.8 I 25ll i 1
2. Home has a water purifiertfilter , 21.3 i 134 , 9
3. Home has a water purifter attld'led to a t.auect 10.2 132

,
BI ,

4. Own a humidifier I 15,4 i 120 i 11
5. Owrl a built-in gIIs oven ; 15.1 I 120 11

5. Own a f!SPressclcappuc::::ino maker i 6.6 I 113 I 19

7, 0wr1 a electric toaster oven I 27.B I 111 I 16

8. PurC1\aSed iI coffee maic.er-automatie drip or electric last year I 5.' I 105 i 15

9. Home has a air deaner I 12.2 i 99 ! 19

10. Home has a humidIfier I 22.1 I 95 I 30

Percent MicroVision

POWER UTILITIES Penetration Index . Rank

1. Oon't knOW' tvoe of water heater I 65.3 I 623 I ,
2. 00 not use: electric SeMC8$ i 12.3 ! 394 5

3. Heater type is steam 01' hoI wale! s)'5tem I 32.8 376 I 3

4. Don't know heater type ; 21.8 I 306 , 2

~_water heater is ~rt of a furnace or ~le( 15.7 294 3

6. F'rime heating system is o~ , 25.1 : 285 2.
7. 00 not have a ~ing system thermostat 39.2 i 27B 2
B. Gas bill averages S25 or le.s.s 41.2 274 1
9. Electric bill averages less than S40 S1.7 268 1

'0, 00 ~ot leave lights on 10 disCQur3ge theft 74.1 225 1

13 - Successful Singles Segment
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14 Middle Years

Segment Concentration by Designated Market Area (DMA)

Peletr'2t1ol lriex
c::::::J Q (II...)
c:::::::J • t. u
~ IlItolllS

til to 33:9

_ 41....-.

-' .

This segment has a high income level, a high concentration of adults, and typically work in white-collar
occupations. They are slightly above the national average in ov..ner-occupied units. having two persons in
the household and living in suburban areas.

These adults are over 25 % more likely than average to be between 50 and 64 years of age, and score above
average for all age groups over 40. rnese households are less likely than average to have children, slightly
more likely to be married and to contain two people. Their median household income is i3% above average,
while their per capita income is more than twice the national average (ranking them third). Although·
predominantly white, this segment has almost 2.5 times the national concentration of Asian households..
Over 56% of these households are in the suburbs and 27% live in urban areas. They are found in the highest
concentration along the California Coast. They are more likely than average to have attended some college,
rank ninth and seventh in having a bachelor's degree and a graduate degree respectively. They are 29% more
lik:ely than average to work in white-collar occupations, scoring above average in sales, professiocal
specialty, and executive and managerial positions. They also score just above the national average in living
in owner-occupied units, but their property value is almost four times the national average. While most live
in single unit, detached homes, they are also over 20% more likely than average to live in structures with 10
or more units.

Middle Years are ranks firs! for travel to a foreign country, oWning a passport, snow skiing last year and
owning downhill sklslboots. iney also like to read travel magazines and listen to all news radio.
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Demographic Data

AGE (1999)

INCOME (1999)

MEAN INDEX RANK

0 to 4 Years 5.50 78 38
5 to 9 Years 5.85 81 38

10 to 14 Years 5.92 84 37
15 to 17 Years 3.53 87 33
18 to 20 Years '. 3.54 85 39
21 Years 1.11 86 33
22 to 24 Years 3.43 90 41
25 to 29 Years 6.65 95 31
30 to 34 Years 6.43 90 38
35 10 39 Years 6.86 87 45
40 to 44 Years 792 99 21
45 to 49 Years 8.33 117 8
50 to 54 Years 7.74 128 3
55 to 59 Years 6.18 130 2
60 to 64 Years 5.03 126 4
65 to 69 Years 4.52 124 6
TO to 74 Years 4.05 120 10
75 to 64 Years 5.40 117 14
85 or More Years 2.00 117 19
Average Age 40.19 110 9
Median Age 41.21 1'14 7

MEAN INDEX RANK

5 o to 15.000 9.18 53 39

5 15.000 to 25.000 7.84 57 40

5 25,000 to 35,000 7.86 63 43

5 35,000 to 50,000 11.43 70 43

$ 50,000 to 75,000 16.37 84 28

5 75,000 to 100,000 11.55 120 13

$100,000 to 150,000 12.46 190 9

$150.000 or More 23,31 510 2

Average Income $ 123.141 219 2

Median Income e 70,908 173 6

c.

14 - Middle Years Segment
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Demographic Data

URBANIZATION (1999)

Urban
Suburban
Rural

MEAN INDEX RANK
27.13 82 27
56.18 133 20
16.69 67 17

RACE I ETHNICITY MEAN INDEX RANK

White 85.30 107 27
Black 3.50 30 38
Native AJ"nerican 0.41 52 37
Asian 5.51 234 5
Pacific Islander 0.30 204 4
Other 2.88 73 20
Hisoanic 7.58 84 20

EDUCATION MEAN INDEX RANK

Some High School 12.20 49 38
High School Graduate 18.39 61 44

Some College A~endance 20.13 108 20
Associate Degree 6.60 107 16
5achelojs Degree 24.65 188 9
Pas: Graduate Degree 17.98 249 7

OCCUPATIONS

Totai White Collar
Total Blue Collar

MEAN

75.05
24.95

INDEX

129
60

RANK

9
42

WORKERS MEAN INDEX RANK

No Workers 11.04 85 33

1 Worker 29.08 104 20

2 Workers 45.50 102 21
3 or More Workers 13.29 99 17

1999
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Demographic Data

OWNER I RENTER

UNITS IN STRUCTURE

14. Middle Years Segment
Accumulated Wealth Group

MEAN INDEX RANK
Owner Occupied 70.18 109 22
Renter Occupied 29.82 83 29
Median Rent Paid S 580 155 6

MEAN INDEX RANK

1 Unit (Attached) 6.00 114 20

1 Unit (Detached) 64.00 108 25

2 Units 2.74 57 36

3 to 9 Units 8.34 86 27

10 to 49 Units 9A5 110 f8
50 or More Units 5.00 .116 14

Mcbile Home ~ .? ~6 31..... .J_

Other Type of ,Unit 1.~16 106 28

1999 _.
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1999 Lifestyle Data
Lifestyle Profiles with the Highest Market Index

Percent MicroVision j
LEISURE & RECREATiON Penetration Index Rank

1. Shopped at Nordstrom in tl'1e past 4 ~eks 17,4 I 466 , 2
2. Shopped at Macy's in Itte last 4 weeks , 37.1 453 1
3. Have a Chevron C"edit card 15.6 435 1
'. Con!J'ibuted sse or more to ~8S last year 13.8 ; 433 1
5. .::l:..:rc.~ased a men's business suit this past year 26.3 382 ,

1
6. Shopped at Neiman Marcus/SaleS Fifth Ave. in ttle past 4 weeks , 8.4 , 371 2
7. Used a mai!1'housekeeper in ttle last 12 montns 34.1 ,

363 ,
1

8. Went snow skiing in the last ye2r 15.6 , 350
,

1
9. Eat at casu~1 Asian restaur.:Ints 14.5 ,

338 , 1
10. Shop at Price Clubs i 2.0 , 324 i 1
11. Traveled to foreign c:::;luntry for 15 or more ni;nts in last 3 years . 15.6 f 318 I 1
12. E2.t at fine dining rest;lur.mts , 15.6 : 316 ! 2
13. Orar:k domestic red wine in the last 6 mootf'1s 21.6 i 303 ! 2
j.::., Spent $100 Of more on dry deaning in last 6 months 19.2 ! 303 i 2
15. Used a professicr.a.1 deaning sel"vice in Last 12 mon~s 10.2 I 268 1
15. Own a pas..sport i 55.1 : 266

,
1

17. Eat a midSc:::iIle seafood restaurants 5.4 i 2n i 1
13. av..-n downhill skislboots 13.2 I 275 i 1
'9. Wrote to a magazinefnewspaper editor in past year 12.0 I 275 I 1
2Q. Wrote to an elected official in the past year I 15.6 I 271 ! 2

Percent MicroVision

COMMUNICATIONS & TECHNOLOGY Penetration Index Rank

,. Reason for having 2 or more lines is to~ wi!tl fax mat:iine· f 16.8 j 420 i 1

2. Reason for havin~ 2 or more lines is tD. u~ wit:'1 PC modem 25.7 I 264 I 1
3. PC primarily used for ~nk.inglhudgetin~es 11.2 I 274

,
4,

4. Secood wireless phone is cellular
,

15.2 I 261 ! 1
5. PC primarily used for business w::rl: 20.1 I 254 I 1
6. Use intemeVonline services 1·5 timesl'wee!l: 22.9 ! 240 ! 4
7. Reason for ha..,;ng 2 or more lines is due to f<lmily size/teenagers 11.1 i 236 I 2
8. Have more lilan one phone line I 39.2 I 234 i ,
9. Have more ltlan one personal PC in househOld , 24.7 I 232 ! 4

10. PC primarily used for other purposes 7.5 I 206 ! 2

Percent MicroVision

FINANCIAL SERVICES Penetration Index Rank

25.9 ! 415
,

11. Made sa"';ngsIinvestrnents loClJing over S20.000 last year i
2. Ha....e total investable assets >520011; ! 26.0 37' 2

3. Use discount brokerage services I 24.6 : 329 2

'. Ha....e in....ested in I1lree or more mu::ual fund ~mifles
, 25.4 I 320 1

5. F'urc.,,\ased a home last year 17.4 , 283 2
c. 0Nr: money market mut",Jal funds 45.8 27:) 1
7. Invest in a fixed paymenl annuity 16.0 273 1
8. Have a money rnal1<et depOsit aC::OUf':t 40.0 262 1
S. Worlred w/linancial planner to set u;; nna.,cial plan 16.3 259 1

,0. Invest in an annuity 31,8 , 2<7 ,
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1999 Lifestyle Data

Percent MicroVision
MEDIA PREFERENCES Penetration Index Rank-

1. Read Wcrtl"1 Magatine , 12,6 ; 4<" ; 2.0

2. Usten to dassieal radio format 13.8 445 2
3. Usten 10 NPR. (National Public Radio) 13.8 360 ,

.-. Read George Magazine 14,4 , 316 5
5. Read Travel Magazines 19.2 263 , 2
6. Read Airline Magazines i 11.4 262 , 4
7. Read EpiOJrean Magazjnes 13.8 ! 257 , 2
6. Watch Great Performances 9.6

, 245 2
9. Wale." Ally Mcgeal 10.2. I 240 I I

\0. Read ~ey Magazine 11.4 237 I 2
11. Read This Old House M.a~azine 10.8 235 i 2
'2 Usten to all news radio f~t 15.8 , 233 , 5
13. Usten to ne'HSJtalk radio fclmat 43.1 I 230 I ,,.. Read Business/Finance Magazines 47.3 ; 229 I 1
15. Watch Kennedy Cenler Honors 10.8 ! 226 I 1
16. Watc."1ed the US Open Golf Chamoionships 19.8 ~ 210 i ,
1; , Read US News & WoM Report 12.0 i 209 I 2
15. Read House Beautful Magazinl! 72. i 203 i 3
19. Listen to all sports radio fermat 18.5 : 193 i 4

20. Read PC Wortd 5.4 I 165 i 4

Percent MicroVision

HOME FURNISHINGS & IMPROVEMENTS Penetration Index Rank

'. Home has 21 OVflin (non-c::onvedon) se::arate~ stove (range toP) 54.0 , 375 ! 1

2. CNm a trash compactor 15.0 366 : 2

3. o.vn a espre.s.solcappuC::::no maker 19.e
,

338
,

1

'. Home has a stove (l'<!nge toP) separ:ate ~m oven (nOl"l-COnvoedlon) 54.7 i 30' I
,

5. ()o,om a puta machine 102. I 301 2

6. 0wI"l a cook. top 29.9 I 297 i 1

7. Own a elee::r;c coffee grinders 425 I 29:2 I 1

6. 0Ml a rangelmicuwave oven combO
.. 20.4 I 290 ,

9. Ow'n a hot t1Jb~ir1pOOtspa 14.4 \ 273 3

'0. Home ha.s a pcd rx hot tub 23.9 I 270 , 2

Percent MicroYision

POWER UTILITIES Penetration Index Rank

i 501
,

2'. Have i I'l3rural gas fire-p(ac:e witrl glass doors 22-9 I

2. Have 2 0( more central air conditione~ 13.7 I 420 I ,
3. Have a gas. non-con'Vedion oven separate trom stove 14.9 , 40e I 1

4. Have a vas ran!;e lOp separ.ite from na;.c::lOvedion oven 25.0 I 393 i 1

5. Have an po1ectric. non-convection oven separate f:'om stove 40.3 ~6B ! 1

6. ~ave a !'lome security syslem 42.4 . 269 1
7. Ha...e a na:U1'7I1 gas fireplace with no g12$S doors e.4 0 23e 6

e. H:a\le an elec:ic range lOP separ.lte fr:lm oven (non-cor:v,) 26.5 233 3
9. Have a natu~l gas grill 16.2 229 2

10. Have particiP31e-d in hOme energy auci::s in eur.en.: home 25.9 226 ,
14" Middle Years Segment
Accumulated Wealth Group
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15 Great Beginnings

Segment Concentration by Designated Market Area (DMA)

Thes~ are typically households .....·i-c.~ one or twO young adults, living in renter-occupied housing and located
in urban and suburban areas. Their r.tediai'1 household income is slightly higher than aYerag~. as is the
percent that have college degrees and work in white-collar occupations,

This segment contain; younger adults, rypicaIJy between 25 and 44 years old, Only 30% of these households
have children 09% below average) and the children in this segment tend to be under nine years old, Vtnile
these households are more likelY than avenge to contain one or two persons and have a smaller than average
household size, almost 30% contain three to four people. Over 20% of Great Beginnings are oon-family
households. which is 63% above average, The median household income of this segment is 4% above the
national average, They are more likely than average to live in urban and suburban areas and are concentrated
aiong the t\Vo coasts, especillly in Boston, Miami. California, and Seattle. This segment scores above
average in all white-collar occupations, particularly technical and administrative support, They are 63%
more likely to live tn rc::nter-o~upied housing, and over three times as likely to live in Structures with ten to
49 units, From the 1990 Census, they score above avenge in having one and two vehicles in the household.
living in housing built after 1960, and driving alone to work,

This segment is among the top five to primarily use their PC for email, change residence or relocate last year
and use their AThllDebit card to purchase goods or se;vices, Thev also tend to listen to album oriented rock
radio stations and read compute.r magazines. .. ..
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Demographic Data

AGE (1999)

INCOME (1999)

MEAN INDEX RANK-
a to 4 Years 6.77 96 29
5 to 9 Years 6.99 96 31

10 to 14 Years 6.40 90 36
15 to 17 Years 3.17 78 39
18 to 20 Years 3.07 73 46
21 Years 1.15 89 28
22 to 24 Years 3.84 101 18
25 to 29 Years 8.09 . 115 7
30 to 34 Years 9.84 138 5
35 to 39 Years 10.53 133 4
40 to 44 Years 8.87 111 11
45 to 49 Years 6.96 98 19
50 to 84 Years 5.59 93 32
55 to 59 Years 4.19 88 36
60 to 84 Years 3.34 84 40
65 to 69 Years 2.98 82 37
70 to 74 Years 2.76 82 37
75 to 84 Years 3.90 85 35
85 or More Years 1.58 92 31
Average Age 35.98 98 30
Median Age 35.62 98 28

MEAN INDEX RANK

$ a to 15,000 12.27 71 34

S 15,000 to 25,000 13.33 97 35

S 25,000 to 35,000 14.58 116 17

S 35,000 to 50,000 19.82 122 3

S 50,000 to 75,000 22,00 113 12

S 75,000 to 100,000 9.88 102 16

S100,OOO to 150,000 5.58 85 18

S150,OOO or More 2.52 55 24

Average Income S 52,074 93 18

Median Inceme S 42,425 104 16

15. Great Beginnings Segment
Mainstream Singles Group
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Demographic Data

URBANIZATION (1999)

Urban
Suburban
Rural

MEAN INDEX RANK

51.23 ,55 15
47.16 112 25

1.61 6 42

RACE I ETHNICITY MEAN INDEX RANK

White 83.33 104 30
Black 7.58 63 22
Native f\rnerican 0.:35 70 31
Asian 4.74 171 1.,
Pacific Islander 0.19 128 14
Other 3.62 92 15
Hispanic 9.38 104 11

EDUCATION MEAN INDEX RANK

Some High School 16.28 66 33
High School Graduate 27.69 92 30
Some College Attendance 23.04 123 6
Associate Degree 7.74 126 7
Bachelors Degree 17.37 132 18
Post Giaduate Degree 7.88 109 18

OCCUPATIONS

Total White Collar
Total Slue Collar

MEAN

65.68
3432

INDEX

113
82

RANK

17
34

WORKERS MEAN INDEX RANK

No Workers 9.29 71 39

1 Worker 27.12 97 33

2 Workers 51.43 113 14

3 or More Workers 12.16 91 21
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OWNER I RENTER

Demographic Data

MEAN INDEX

.;. ~.

ie.. '.

RANK

f

Owner Occupied

Renter Occupieo
Meoian Rent Paid

41ST
58.43

S 454

65
163
124

38
13
13

UNITS IN STRUCTURE

1 Unit (Attacheo)

1 Unit (Detacr,ed)
2 Units
3 to 9 Units
10 to 49 Units
50 or More Units
Mobile Home
Other Type of Unit

15 - Great Beginnings Segment
Mainstream Singles Group
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MEAN INDEX RANK

6.92 132 14

32.18 55 40

5.32 110 15

19.01 197 8

25.82 301 B
7.42 173 10

2.30 32 32

1.02 93 35

1999
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1999 Lifestyle Data
Lifestyle Profiles with the Highest Market Index

Percent MicroVision
LEISURE & RECREATION Penetration Inde~ Rank
,. Ate at Carl's Jr. in the last.4 weeks 3.2 2<7

,
6

2- Ale at Baskin Robbins in the last" weeks 1.8 21:2 3
3. Ale at JacJ( In The Box in the last 4 ......ee;ks 2.7 199 ; 5.. Shopped at ttle White Hen in the lastS months '.7 , 195 6
5. Si-,op at Price Clubs 1.:2 . 195 5
5. Ate at Chili's in the last 4 \oIo"lH!ks 1.6 175 8
7. Ate at Outbacl<. Steakhouse in t:'1e last -4 weeks 1.3 , 173 10
8. Eat at casual Asian restaurants 7.3 170 9
9. Ale at tt1e Olive Garden in the last ~ weeks , 2.9 , 157 , 5

~O. Ale at Boston Market in lhe last 4 1Neil~ 3. , I '67 , 11
11. ShOpped at ARGO in the la.st 6 mont1"l$ 5.9 161 , 10
12. Eat at Quick service donut restaurants '.6 160 5
13. Eat at Asian tes~ul'3nts 6.4 , 157 I 9,. Went roller bladingfrn...jine skabng last y~r 5.9 157 11
15. Eat at casual Italian restaurants , 7.3 156 11

16. Bought 9iIS with a debit card last month , 7.5
,

150 , 10
17. Eat al Quick service bak:eryfbagel shops 7.3 1~ I 1.
16. Eat at :'amily sty1e coffee shops 5.:2 153

,
11, I

'9. ACe at T.G,I. Fridays in the last' weel<s 0.9 149 I 13I

:20. Eat at casual Mekican restaurants . 8.4 ! 145 i 9

Percent MicroVis;on

COMMUNICATIONS & TECHNOLOGY Penetration Index Rank

.1. PC primarily used for email
,

8,6 ,. 173 i 5
2. Have voice mail with "";reless phone 7.0 ! 10:2 10
3. Primary reason for paser a:Jmpany services is general c:::lnvenienc:::e 10.0 ; 155 ( 9

'. Switdled onlinel1ntemet service provider at least oncalast year ; 5.4 ; 153 I 11

5. PC primarily us.ed for sUrfing intemet or 'NOl'1d wide web i 5.2 ; 153 9
6. Primary wireless phone is analog 1:2.9 ; '45

, ',0,
7. Average monthly expens,es for online/intemet is < S15 5.4 : 144 , 17,
8. Ha....~ busy rerum ror regular 'Hire ph~e I 14.4 l 14:2 9
9. Ha....e call waiting 'Nittl wireless phone , 11.3 I 141 : 9

10. Intend to purc.'laseluDQrade moeem in nex: amonths : 11.1 139 I 9

Percent MicroVision

FINANCIAL SERVICES Penetration Index Rank

1. Have renter insurance 17.1 : 178 I "
2- Changed residence or reJocated lase yea; 21.1 169 , 5

3. Obtain ac:ount balance by phone 38.9 I 1413 I •
<. Ha....e an auto loan from a Credit UniCf"l I 1:2.7 ; 1<5 ! 7

5. Tr.lnsfer fundS o....er t/"le telephone , 14.1 i 140 15
•• Selong to individual health rlaintenanee ~ni:z:auon 14.2 , 134 9
7. Use AT1vVOeb'It card used to purc:hase gco:s or services 55.6 1:29 5
8. Use on-line service for researc." and 10 Obtain financial i"fo . :28.9 1:29 ,.
9. Bank primarily by AiM 40.4 1:27 13

10 Ctlangec residence or re!ocaled las: ~ar 9.6 127 12
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1999 Lifestyle Data
('\
~--

I
Percent MicroVision

MEDIA PREFERENCES Penetration Index Rank
1. ReaoPC Wand 4.5 156 8
2 Usten 10 mOdem rock 7.1 153 9
3. Usten to c:ontemp0r3rj hits radio fCl'r.'lat 17.9 151 i 10
'. Listen to album orientediprOl;;lre5$ive rocJc format 13.5 143 11
S. Read Fitness Magazines 5.9 142 10
5. Listen 10 jazz. format 8.2 138 . 16
7. Watch Beverly Hills 90210 - 8.4 i 138 12
6. Watch Party Of Five 6.0 , 134 ,

9
9. Wa tc;.hed MTV' last week 13.7 i '34 I 12

'D. Read Computer Maw:azines ! 11.4 ! . 131 i 17

". Adult ContemDQr3ry FOnT'.at , 27.6 i 129 I 5
12 Re.;d Car &. Driver Ma;az.ine 4.5 I '28 ; 10
13. Read Ccsmooolit21n Ma;a.ttre i 9.8 I 126 I 13

'"' Read PC McIgazine 4.1 I 12" I 14
15. Re:ad ScienceJTed'1nology Maga:nes • B.2 I 127 i 14
le. Read Glamour Mag,azlne , 7.2 I lV' 12
17. Read. Women's Fasl'tlon Masazines i 7.6 ) 127 ! 16
lB. Listen to golden oldies radio format ! lB.l I 126 ! 12
19. Read VOSUe ~gazjne 5.4 I 126 ! 16
20. Read Consumer Ol'Qest '.5 I '25 I

"

Percent MicroVision

HOME FURNISHINGS & IMPROVEMENTS Penetration Index Rank

,. Own a espresso/ca~pt.lOCino maker ; 7.1 ( 1Z1 i 16
2. Heme has a dishwasher 67.2 ! 120 I "3. Own a ele~c c:::3ffee ;rinde.rs ! 17.3 I 119 ; 15.. CWn a built-in gas o...en , 14,9 I 11. i \2
5. Purdiased kitd1enldining room tumitJre l:ast year , 5.2 \ 118 I 12

6. Home has iii f'u"!lplac:e with: no glass COOt'S \ 15.0 I 114 I 15

7. Own a dothec dryer (Qas) I 18.4 I 113 I 15

•• ~urc::hased a automatic: washing mac:"'line last year i 5.0 \ \11 i 15

9. Home has a Q~rammable tnelT':"lCStat : 24.2- I 111 15

10. Purchased a dothes dryer last ye:ar i 4.1 I 109 I 13

Percent IMicroVisionI
POWER UTILITIES Penetration Index Rank

1. Don't Icr\c)ow type of 'N2o'er heater ; 17.4 i 166 I 14

2. Don't MOW heater~ ! 11.4 i 162 i 12
--

3. Electric: 0111 averages~~n 5JO ; 28.6 I \4ll , 12

.. Ha~e iii natural gas fireplace with no g/a.SS dc:ors 4.8 I 136 \3

5. Last contacted electric: c:::>mpany !D ~;nge Of add a s.ef'lfice 8.4 I 130 ; 7

6. Have one central air conditSoner ; 34.0 124 12
7. Prime heatln; system fuel is eleC':icty ! 29.0 ; 12' 11
B. last Qntclcted electric c::)mpany to c..,ec* on ac:;ocnt 6.8 i 123 \5
9. Wculd ~k.e to read own meter online over PC 15.7 , 121 16

10. OCtaine-: ,onen;y C:Onsatv. info from utility \Nhile in <:JfTent home 21:1 116 15

c

15 - Great Beginnings Segment

Mainstream Singles Group
114

FOR PUBLIC INSPECTION

------------------
'1999

FCC4A000000285



32 Metro Singles

Segment Concentration by Designated Market Area (DMA)

PU~Jndex

c:::::J .~)
c:::::J •t. !S
~ lUt.U!
~ ZlitoU!_"..._.

This segment consim of households containing relatively young singles, some couples and few children.
They are typically renters, located in urban areas, with medium-low income and education levels a:.~d work in
administrative support and blue·collar occupations.

Metro Singles are more likely than average to be betv.·een the ages of 25 and 39, and any children are most
likely to be under age oine. These households are 30% more likely than average to contain one person and
they are 26% less likely than average to contain a married couple. They contain slightly less than an average
share of white households and 20% of these households are Hispanic (ranking them fourth). The median
household and per capita incomes are 23% and 22% below the national norm, respectively. This segment
ranks fourth in the share of households located in urban areas, particularly around New York, Boston, and
Reno. Educational attainment beyond high school is below average and slightly less than half work in blue
collar positions (14% above average). This segment is more than three times as likely to take public
transportation to w.ork and has a relarively long average time to commute to work. For example, the segment
ranks fifth for the percentage commuting 60 to 89 minutes to work. Most live in rental housing and they
rank flTSl for the percentage living two and three to nine unit StruCTUres. About 45% live in housing built in-_
1939 or earlier, ranking them third in this categol)'.

These households rank very high in purchasing video games in the past year. e.ating at quick service
restaurants. having a prepaid calling card, and listening to contemporary hits
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Demographic Data

AGE (1999)

INCOME (1999)

MEAN INDEX RANK

a to 4 Years 7.40 105 16
5 to 9 Years 7.38 102 22

10 to 14 Years 6.73 95 30
15 to 17 Years 3.39 84 35
18 to 20 Years 3.36 80 42
21 Years 1.20 92 24
22 to 24 Years 3.68 97 27
25 to 29 Years 7.72 . 110 12

30 to 34 Years 8.97 126 7

35 to 39 Years 9.48 120 5

40 to 44 Years 8.20 103 17
45 to 49 Years 6,48 91 34
50 to 54 Years 5.12 85 37

55 to 59 Years 3.99 84 39

60 to 64 Years 3.51 88 36

65 to 69 Years 3.32 91 35

70 to 74 Years 97 26
.

3.28
75 to 64 Years 4.83 105 21

85 or More Years 1.95 114 21

Average Age 36.30 99 25

Median Age 35.41 98 32

MEAN !NDEX RANK
..

s a to 15,000 22.79 132 20

S 15,000 to 25,000 17.44 127 19

S 25,000 to 35,000 14.93 119 11

S 35,000 to 50,000 16.87 104 20

S 50,000 to 75,000 16.27 84 29

S 75,000 to 100,000 - .
6.53 68 30

S100,000 to 150,000 3.65 56 31

6150,000 or More 1.52 33 34

Average Income S 41,556 74 36

Median Income S 31,$41 77 33

32· Metro Singles SeglJ1ent
Mainstream Singles Group

212

FOR PUBLIC INSPECTION

FCC4ADDDDDD287



URBANIZATION (1999)

Demographic Data

MEAN INDEX RANK

Urban
Suburban
Rural

85.03
14.65

0.32

257
35

1

4

43
46

RACE I ETHNICITY MEAN INDEX RANK

White 78.92 98 32
31ack 7.89 65 20
Native American 0.67 85 21
Asian 4.32 155 14
Pacific Islander 0.10 70 22
Other 8.10 205 6
Hispanic 20.00 223 4

EDUCATION MEAN INDEX RANK

Some High School 34.75 140 9
high School Graduate 30.84 103 19
Seme College Attendance 15.52 83 42
Associate Degree 5.13 83 36
BaChelors Degree 9.08 69 31
Post Graduate Degree 4.58 63 32

OCCUPATIONS

Total White Collar
Total Slue Collar

MEAN

52.12
47.88

INDEX

90
114

RANK

32
19

WORKERS MEAN INDEX RANK

No Workers 14.53 112 25

1 Worker 31.38 112 10

2 Workers 40.42 89 40
3 or More Workers 13.55 102 16

1999
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OWNER I RENTER

Demographic Data

MEAN INDEX RANK

Owner Occupied

Renter Occupied
Median Rent Paid

35.23

64.77
S 390

55

181
104

. 41

10
22

PROPERTY VALUE
(1999)

MEAN INDEX RANK

. .
S a to 50,000 12.53 85 25

S 50.000 to 100.000 33.46 103 31
5100.000 to 150,000 20.39 95 22
S150,000 to 200,000 14.57 124 15
5200,000 to 300,000 14.23 134 16
S300,000 to 400.000 3.23 79 22
5400,000 to 500,000 0.98 51 24
5500,000 or More 0.60 22 29
Median Property Value S 109.834 104 22

r'- .. '

PERSONS IN UNIT

1 Person
2 Persons
3 to 4 Persons
5 to 6 Persons
7 or More Persons
Average Household Size

MEAN

32.01
29.19
28.59

8.32
1.89
2.47

. INDEX

130
91
88
90

109
94

RANK

13
35
35
33
14
35

UNITS IN STRUCTURE MEAN INDEX RANK

1 Unit (Attached) 7.25 138 11

1 Unit (Detached) 18.51 31 43

2 Units 21.27 440 1

3 to 9 Units 29.07 301 1
10 to 49 Units 15.33 179 12

50 or More Units 5.06 118 13
Mobile Home 2.01 28 34
Other Type of Unit 1.50 136 7

32 • Metro Singles Segment
Mainstream Singles Group
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1999 Lifestyle Data
Lifestyle ProfIles with the Highest Marketlndex

Percent MicroVision
LEISURE & RECREATION Penetration Ind~x Rank

1. Shopped at the While: Hen in the last 6 months 7.4 313 2
2. Ate at Dunkin' donuts in the last 4 weeks , 3.1 206 3
3. Eat at quick service coffee hOt,Jse re.sQUr:ilnts 2.2 ,

190 10
4. PurCl'lased video games in lJ'le past year , 24.5 169 3
- 3l":oPped at Macy's in the JOIst 4 wH:<S 15.5 168 7
5. Shopped at Ames in the last 4 weeks 6.9 179 7
7. Purt:.'ase flJll service gasoline 15.3 176 5
8. ShOPped at The Gap in the last.4 weeks , 10.6 las 11
9. Ate at IHOP in the las: 4 weeks 1.7 160 8

10. Eat at Asian ~stauldnts 6.5 156 6
11. Dr<lnK Coorz be9r in the last 6 mooC'1S 5.7 158 9
1:2. Used a Laundromat in last 6 monC'1s ,~.O 154 10
13. ShoPped at t..ord &. Tay10rin the past 4 weelc.s 4.0 153 12
14. Ate at Friendly's in !h@ las: 4 weeks 1.5

,
152 10

15. Eat at family style coffee Shops 4.6 '4' 13
15. DranK Vodka in the last 6 months 16.7 140 , 9
17. Eat at quick service donut re.:s ...urant:s : 4.0 139 : 10
16. Purdlased boys' S'Mmwear and sweat·suits last year 15.3 lJa 6
19. Drank Buctweiser beer in lfle last 6 monttls 15.2 I 136 , 4
20. Eat at midscale retail store restaurants , 4.5 136 12

Percent MicroYision

COMMUNICATIONS & TECHNOLOGY Penetration Index Rank
,. Do not use long cflStince phone service

,
6:6 160 : 12

2. Primary reason fer pager company services i$ general convenienC2 9.1 ; '40 12
3. Have unlisted phone number with ~lJlar wire phone 25.4 '36 11,

PC primarily used for surfing internet or world wide web 4.7 136 '3-.
5. Plan to add new service to regular wire ?/'lone in next 6 months : 9.6 , 126 ; 11
6. Average monthly expenses for loog distance service is <$10 23.7 , 126 ·1 7

7. Have had a prepaid calling card , 31.0 I 116 7

8. Method of collect calling is through oper-Ito!" 4.1 116 I 14

9. Average monlMly expenses for local phone is SJ.1 + i 32.6
, 116 , 12

'0. Hou.senold does not have a PC I 61.6 I 116 , 20

Percent MicroVision

FINANCIAL SERVICES Penetration Index Rank

i 10.2 i 151
,

6,. Have O"'edit card credit insurance ,
2. Primarily bank .....th leller at superrnarlcel

, 11.1 , 144 I 6,
3. HOld an AT&T Universal Card I 16.3 '43 I 13

4. Have renter insurance
,

'3.5 : 140 i 17

5. In ....est in a fiXed payment annuity ! 7.B i 133 15
6. Have k:div;dual dental insurance 12.7 '33 6
7. Holo an American Express Green. Gold. or ?:atinum credit card 14.0 '32 15
8. Have a short term CO from a bank/savings .\ l~n 12.1 '3' '3
9 Ha....~ a SEPIKEOGH account 7.3 131 15

10. Agree: C<Jnsumer finance company's ~j ....e reliable advice 10.3 125 11

1999
32· Metro Singles Segment

Mainstream Singles Group
215

FOR PUBLIC INSPECTION

.•_--------_._-----------
FCC4A000000290



1999 Lifestyle Data

Percent MicroVision
MEDIA PREFERENCES Penetration Index Rank,. Usten to all ne"HS radio format ; 16.3 226 6

2. Ustef'\ to contempOl"3l'Y hils ~djo 1ol17l2t 21.9 1B6 , •3. Watch 6a)"'Natch MONDAY~FRIDAY 7.9 182 5,
Read Star Magazine 7.3 181-. 3

5. Watch Saywatcn 10.0 . 165 5
6. Watch Xena: Wamor Princess 6.0 164 7
7. Read George M.gazine 7.3 160 , 10
6. Watch Married Wi\:tl Children (MONOAY.FRIDAY ) 9.0 160 6
9. Usten to modem rod<. 7.' 159 6

10. Read National Enquirer Magazine 11.9 , 156 '0
11. Watd"l Boy Meets World 5.7 146 6
12- WatC"l Fresh Prince Of Bel Air 8.3 , 1'5 11
13. Watc."" Seinfeld MONDAY-FRIOAY , 17.9 , 138 3

". Watc." ABC Saturday Family Mcvie 7.9 137 7
15. Watch Veronica's Closet 4.3 , 132 9
16. Watch Ally MeSeal , 5.6 132 ; 13
17. Watd1 CBS Sun Night MCNie 9.4 131 : 7
1S. Watch Real S\ories Of The Highway PalmI , 6.2 130 10
19. Wale.', Jenny Jones Stlow 6.' 0 128 , 14
20. Watch All My Chitdren , 8.2 , 126 I 12

I Percent MicroVision

HOME FURNISHINGS & IMPROVEMENTS Penetration Index Rank

1. Home has :a fE~fri~eratoc' (not 1tcst tree) - 17.7 I 135 12, :
2- Own a gas stoveJl"3n~ 0 20.9 i 120 8

3. Purchased a V30Jum deaner last y!.ar , 7.6 : 114 , 13

•• Qo.Nn a eledrie toaster oven , 28.0 ; 112 ,
"5. Home has a water purffier atta~ '= a laucet , 8.7 I 112 15

6. Purd'1ased OJrt3ins last year 4.' 109
, 20

7. Home has a c;)nvedon Oven , 18.7 : 105 : 17

8. Purd1ased a $(Ita sedio~llast year ; 5.4 i 104 '8
9. Purdiase-:l a wal1·to-wall carpett~. last year ; 3.3 i 104 20

10. 0Hn a built..in gas oven ; 13.0 , '03
, 18

Percent MicroVisionI
POWER UTILITIES Penetration Index Rank

1. Heater type is steam 0( hot waterm~m
! 26.7

,
307 •. . !

2. Have 2 or more 'Nil'1dow!'NaIl..moon~room air :::::mditionel'$ 0 22.0 210 3

3. Don't know type of water hea\er
, 21.0 i 200 0 9

'. Have an extended servfcz cont'ac::t::-or" vtIlity c;;mpany 8.7 190 3

5. Have a gas stove and ov~n o;Imbir:ation (ncn-c:onvection) 56.3 : 189 1
6. 0Ym gas oven (non-.c::onveC'.. ) se~al'i.te fror'I"I range tep stove 6.6 179 B
7. Use a IMndow or wall-mounted air ~dit:oner ! 43.0 '176 5
S, Have a gas r.ilnge top sePlll'3te from :'lOn-c:::mvec:::::ion oven '0.7 '65 8
9. Last c::lntaaed gas company was ¢.I.e to ~illir.; ';:lroblems 10.2 167 7

, O. LaSI c:onl2lo:ed electric compar:y to schecule a Sl!""';ce a~pt. 5..4' 167 3

32 - Metro Singles Segment
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36 Metro Mix

Segment Concentration by Designated Market Area (DMA)

Ptae't:rai.a lDOe.:I:

C:=J • (lIMo)
E::J ItaD
~ ll1t.l!9
~mt.__,....-.

Typically young singles, living in non-family households, loca!ed in urban areas. Primarily renters with
medium-low income, little college education, working in administrative support and service occupati~ns.

Metro Mi.'{ adults are over 10% more likely than average to be in !he 25 !o 34 year old age range. They are
37% more likely tharr average to be non-family households and are 36% less likely to contain a married
couple. This is an ethnically diverse segment, ranking second and third in i!S share of Hispanic and Asian
households, respectively. This segment ranks bigh for the percentage of housebolds with children headed by
single paren!S. The median housebold and per capita income levels are 25% and 22% below average. Almost
all households in the Metro Mi.x segment live in cities, primarily in New York. Educational artainment
beyond attending some high scbool is below average. The ratio of white collar !o blue collar workers is
similar to that of the cation: However, the only white-collar occupation in which this segment ranks high is
administrative support, where they rank second. Within blue-collar jobs, there are above average
percentages of the Metro Mb:. working in the service occupations. This segment ranks first for the
percentage taking public transportation to work and they have !he longest commute. Over 80% live in
renter-occupied housing, wi!h a relatively large percentage of this segmen! living in multi-unit housing
Structures.

This segment is more likely to eat a! quick service restaurants, acquire financial investments through direct
response offers and listen to contemporary hits radio.

1999
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AGE (1999)

INCOME (1999)

Demographic Data

MEAN INDEX RANK

0 to 4 Years 7.00 99 24
5 to 9 Years 7.16 98 27

10 to 14 Years 6.61 93 34
15 to 17 Years 3.40 84 34
18 to 20 Years 3.29 79 44
21 Years 1.13 87 31
22 to 24 Years 3.73 98 21
25 to 29 Years 7.93 113 9
30 to 34 Years 8.41 118 10
35 to 39 Years 8,91 112 8
40 to 44 Years 8.23 103 15
45 to 49 Years 7.05 99 17

50 to 54 Years 5.66 94 28

55 to 59 Years 4.4G 92 35

50 to 64 Years 3.90 98 25

65 to 69 Years 3.52 97 27

70 to 74 Years 3.22 96 32

75 to 84 Years 4.i3 103 23

85 or More Years 1.70 99 28

Average Age 35.75 100 23
Median Age 35,92 99 26

MEAN INDEX RANK·

S a to 15,000 27.15 158 10

S 15,000 to 25,000 14.97 109 30

S 25,000 to 35,000 13.37 106 29

S 35,000 to 50,000 15.52 96 29

S' 50,000 to 75,000 15.82 82 34

S 75,000 to 100,000 6.90 71 28

$100,000 to 150,000 4.19 64 25

5150,000 or More 2.08 45 28

Average Income 5 42,680 76 32

Median Income 5 30,885 75 35

36 . Metro Mix Segment
Sustaining Singles Group
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URBANIZATION (1999)

Demographic Data

MEAN INDEX RANK

Urban
Suburban
Rural

99::9
0.88
0.03

300
2
o

2
49
49

RACE I ETHNICITY MEAN INDEX RANK

While 46.50 58 46
Black . 27.00 224 6
Native American 0.48 60 33
Asian 10.05 362 3
Pacific Islander 0.08 54 29
Other 15.90 403 2
Hispanic 32.73 364 2

EDUCATION MEAN INDEX RANK

.. Some High School 36.85 149 7.'
High Schoo) Graduate 25.22 87 36
Some College Attendance 14.18 76 46
Associate Degree 4.56 76 43
Bachelors Degree 11.05 84 26
Post Graduate Degree 7.05 98 20

OCCUPATIONS

Total White Collar
Total Blue Collar

MEAN

57.81
54.61

INDEX

99
130

RANK

26
9

WORKERS MEAN INDEX RANK

No Workers 15.87 122 15

1 Worker 29.98 107 14

2 Workers 43.42 95 30

3 or More Workers 10.74 80 37

1999
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OWNER I RENTER

Demographic Data

MEAN INDEX RANK

Owner OccCJpied
Renter Occupied
Median Rent Paid

70_24
29.76

$ 231

109
83
62

21
30
46

UNITS IN STRUCTURE

36. Metro Mix Segment
Sustaining Singles Group

FOR PUBLIC INSPECTION

1 Unit (Attached)
1 Unit (Detached)
2 Units
3 to 9 Units
10 to 49 Units
50 or More Units'
Mobile f-:ome
Othar Type of Unit

238

MEAN INDEX RANK

2.45 47 43

71.35 121 15
4_79 99 20

5_97 62 38

2.46 29 40
0.40 9 42

11_51 159 12
1.07 98 33
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